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1. ICEB + eBRF 2006 - Global Conference on Emergent Business Phenomena in the Digital
Economy
Accession number: 20130716014157
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Issue title: ICEB + eBRF 2006 - Global Conference on Emergent Business Phenomena in the Digital Economy
Issue date: 2006
Publication year: 2006
Language: English
ISSN: 16830040
Document type: Conference proceeding (CP)
Conference name: Joint 6th International Conference on Electronic Business and Research Forum to Understand
Business in Knowledge Society, ICEB + eBRF 2006
Conference date: November 28, 2006 - December 2, 2006
Conference location: Tampere, Finland
Conference code: 95359
Publisher: CEUR-WS, Tilburg University, Netherlands
Abstract: The proceedings contain 73 papers. The topics discussed include: the impact of technovation and
collaboration on strategic service classification in the digital economy; the provision of inter-organizational infrastructure
as an appropriate role for co-sourcing; the role of open knowledge in regional development - case study; e-banking
integrated data utilization platform WINBANK case study; multi-behavior agent model for supply chain management;
the role of complexity in preparing for municipal decision-making; understanding e-competences in adoption and
assimilation of e-services; literature review: the paradox of social network ties in creating knowledge; measurement of
team knowledge: transactive memory system and team mental models; a study of the uptake of information security
policies by small and medium sized businesses in Wales; and product oriented thinking and expert knowledge in
consulting services.
Abstract type: (Edited Abstract)
Page count: 539
Database: Compendex
Compilation and indexing terms, Copyright 2021 Elsevier Inc.
Data Provider: Engineering Village

2. Cube assessment framework FOR B2C websites applied to the fashion industry
Accession number: 20130716014468
Authors: Hansen, Rina (1); Bjørn-Andersen, Niels (1)
Author affiliation: (1) Copenhagen Business School, Denmark
Corresponding author: Hansen, R.(rh.itm@cbs.dk)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Issue title: 2011 Proceedings - 11th International Conference on Electronic Business: Borderless E-Business for the
Next Decade, ICEB 2011
Issue date: 2011
Publication year: 2011
Pages: 206-214
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 2011 11th International Conference on Electronic Business: Borderless E-Business for the Next
Decade, ICEB 2011
Conference date: November 29, 2011 - December 2, 2011
Conference location: Bangkok, Thailand
Conference code: 95369
Sponsor: Chareon Pokphand Group (CP); CP ALL Public Company Limited (7-11); et al.; KPMG Thailand; Krungthai
bank; Tanachart Bank
Publisher: CEUR-WS
Abstract: The paper proposes a framework for assessment and design of B2C websites focussing on Web 2.0 and
social media as vehicles for involvement of current and potential customers. Three overall strategic dimensions are
proposed for characterization of websites, whether the 1) purpose is branding or e-commerce, 2) communication is
one-way or two-way, 3) focus is transaction or innovation. When these three strategic binary dimensions are combined,
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we get 2 x 2 x 2 or a total of 8 different triplet combinations. The framework is used for an assessment of 15 fashion
websites in the years 2006, 2008 and 2010.
Number of references: 17
Main heading: Electronics industry
Controlled terms: Electronic commerce  -  Social networking (online)  -  Websites
Uncontrolled terms: Fashion  -  Luxury  -  Site assessment  -  Social media  -  Web 2.0
Classification code: 723 Computer Software, Data Handling and Applications
Computer Software, Data Handling and Applications
  -  723.5 Computer Applications
Computer Applications
Compendex references: YES
Database: Compendex
Compilation and indexing terms, Copyright 2021 Elsevier Inc.
Data Provider: Engineering Village

3. Design and implementation of service-oriented expert system
Accession number: 20142617866418
Authors: Lo, Chi-Chun (1); Yang, Mian-Yuan (1); Lee, Dai-Rong (1); Chen, Chi-Hua (1); Cheng, Ding-Yuan (1)
Author affiliation: (1) National Chiao Tung University, Taiwan
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Issue title: Proceedings of the 12th International Conference on Electronic Business: Latest Global Development in
Electronic Business, ICEB 2012
Issue date: 2012
Publication year: 2012
Pages: 36-41
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 12th International Conference on Electronic Business, ICEB 2012
Conference date: October 12, 2012 - October 16, 2012
Conference location: Xi'an, China
Conference code: 105790
Publisher: International Consortium for Electronic Business
Abstract: In recent years, the Internet technologies are well developed and the Internet is filled with all kinds of
information. Since the data storage is increasingly distributed and data formats are more diverged, data collection
and integration for providing value-added services have gradually become important topics. In this study, we propose
the Service-Oriented Expert System (SOES) based on Service Component Architecture (SCA) which can make
the services on different platforms turn into a common service component on the Internet, concatenate all the
service components by combining with the Enterprise Service Bus (ESB), and use both expert rules and data mining
techniques to perform the data classification. The SOES is applied to analyze the annual financial information derived
from electronic industry in the Taiwan Economic Journal (TEJ) during 2006 to 2008 for discovering the financial crisis
enterprises. The experiment results show that using expert rules and decision tree to find the financial crisis enterprise
is higher performance. Copyright © 2012 by International Consortium for Electronic Business.
Number of references: 7
Main heading: Service oriented architecture (SOA)
Controlled terms: Computer architecture  -  Data mining  -  Decision trees  -  Digital storage  -  Electronic commerce  -
 Electronics industry  -  Expert systems  -  Finance  -  Storage as a service (STaaS)  -  Trees (mathematics)
Uncontrolled terms: Design and implementations  -  Electronic industries  -  Enterprise service bus  -  Financial
information  -  Internet technology  -  Service component architecture  -  Service Oriented  -  Value added service
Classification code: 722.1 Data Storage, Equipment and Techniques
Data Storage, Equipment and Techniques
  -  722.4 Digital Computers and Systems
Digital Computers and Systems
  -  723 Computer Software, Data Handling and Applications
Computer Software, Data Handling and Applications
  -  921.4 Combinatorial Mathematics, Includes Graph Theory, Set Theory
Combinatorial Mathematics, Includes Graph Theory, Set Theory
Compendex references: YES
Database: Compendex
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Compilation and indexing terms, Copyright 2021 Elsevier Inc.
Data Provider: Engineering Village

4. Local services through e-governance in Nepal:An assessment of municipal websites
Accession number: 20130716014459
Authors: Lamichhane, Ananta Raj (1); Acharya, Rabindra (1)
Author affiliation: (1) Asian Institute of Technology, Thailand
Corresponding author: Lamichhane, A.R.(anantalamichhane1@gmail.com)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Issue title: 2011 Proceedings - 11th International Conference on Electronic Business: Borderless E-Business for the
Next Decade, ICEB 2011
Issue date: 2011
Publication year: 2011
Pages: 143-147
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 2011 11th International Conference on Electronic Business: Borderless E-Business for the Next
Decade, ICEB 2011
Conference date: November 29, 2011 - December 2, 2011
Conference location: Bangkok, Thailand
Conference code: 95369
Sponsor: Chareon Pokphand Group (CP); CP ALL Public Company Limited (7-11); et al.; KPMG Thailand; Krungthai
bank; Tanachart Bank
Publisher: CEUR-WS
Abstract: This paper presents the explanatory analysis of municipality's e-governance project in Nepal. Objectives
of e-governance projects were to improve administrative processes, connecting citizens and building external
integrations. This study attempts to provide deeper insight to e-government landscape at local level in Nepal.
Website of each municipality was assessed on its usability, navigability, trust and credibility and its legal policies. The
promptness in service delivery was measured by email responsiveness to the user's questions. E-readiness and Nepal
government's master plan 2006 has also been considered in assessment of local e-governance. The assessment of
websites indicated its under-utilization as an e-government tool and a very minimal adoption of e-governance. Result
clearly showed lack of transparency, slow service delivery and under estimation of existing websites by government.
This study suggests that government need to work seriously and extensively hard to achieve the benefits offered by
ICT. This paper has identified some important factors which can improve the success of local government's website.
This study might prove useful for other developing countries with similar initiatives.
Number of references: 22
Main heading: e-government
Controlled terms: Developing countries  -  Electronic commerce  -  Electronics industry  -  Websites
Uncontrolled terms: Administrative process  -  Citizen participation  -  E-governance  -  Local government  -  Local
service  -  Municipality  -  Service delivery  -  Web usability
Classification code: 723.5 Computer Applications
Computer Applications
Compendex references: YES
Database: Compendex
Compilation and indexing terms, Copyright 2021 Elsevier Inc.
Data Provider: Engineering Village

5. The institutional environment for global e-commerce diffusion: A cross-country
investigation
Accession number: 20130716014324
Authors: Zhu, Ling (1)
Author affiliation: (1) Long Island University, C.W. Post Campus, United States
Corresponding author: Zhu, L.(ling.zhu@liu.edu)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Issue title: ICEB 2008 - Proceedings of the 8th International Conference on Electronic Business: "Enriching Global
Business Practices"
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Issue date: 2008
Publication year: 2008
Pages: 229-241
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 8th International Conference on Electronic Business, ICEB 2008
Conference date: September 30, 2008 - October 3, 2008
Conference location: Waikoloa, HI, United states
Conference code: 95364
Sponsor: 'University of Hawai'i at Hilo, College of Business and Economics'; California State Univ., Sacramento, Coll.
Bus. Adm.; IBM; Waikoloa Beach Marriott Resort and Spa
Publisher: CEUR-WS
Abstract: Grounding on institutional theory and e-commerce adoption literatures, the study conducts a cross-country
analysis assessing the effects of industrial, governmental and legal factors on global B2B e-commerce diffusion in the
years of 2001-02 and 2006-07. The analysis is based on a secondary dataset from the Global Information Technology
Report published by the World Economic Forum (WEF). The secondary data analyses cover 75 countries in 2001-02
and 122 countries in 2006-07, reflecting business perceptions of the institutional environments and e-commerce
diffusions in those countries. The results of the study indicate that at the infant stage of e-commerce, the supportive
government policy was a powerful facilitator for e-commerce diffusion around the world. As e-commerce becomes
more prevalent, e-commerce diffusion is more business-driven and the government policy loses its significance.
Meanwhile, as companies engage more in e-commerce, the legal environment becomes an important factor in e-
commerce diffusion. The study confirms various institutional environments exert influences on countries' e-commerce
diffusion at various stages of e-commerce development. It is one of the first cross-country studies on the institutional
environments and the research results have managerial and policy implications for global e-commerce diffusion.
Number of references: 68
Main heading: Electronic commerce
Controlled terms: Diffusion  -  Electronics industry  -  Public policy
Uncontrolled terms: B2B e-commerce  -  Governmental factor  -  Industrial factor  -  Institutional environment  -  Legal
factors
Classification code: 723.5 Computer Applications
Computer Applications
  -  971 Social Sciences
Social Sciences
Compendex references: YES
Database: Compendex
Compilation and indexing terms, Copyright 2021 Elsevier Inc.
Data Provider: Engineering Village

6. E-governance in Japan: Analysis of the current status of e-government and local e-
services
Accession number: 20130716014304
Authors: Orihuela, Luis (1); Obi, Toshio (1)
Author affiliation: (1) Waseda University, Tokyo, Japan
Corresponding author: Orihuela, L.(lorihuela@ruri.waseda.jp)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Issue title: ICEB 2008 - Proceedings of the 8th International Conference on Electronic Business: "Enriching Global
Business Practices"
Issue date: 2008
Publication year: 2008
Pages: 72-79
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 8th International Conference on Electronic Business, ICEB 2008
Conference date: September 30, 2008 - October 3, 2008
Conference location: Waikoloa, HI, United states
Conference code: 95364
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Sponsor: 'University of Hawai'i at Hilo, College of Business and Economics'; California State Univ., Sacramento, Coll.
Bus. Adm.; IBM; Waikoloa Beach Marriott Resort and Spa
Publisher: CEUR-WS
Abstract: This paper gives an overview on e-government and local e-services in Japan, developed under the
guidelines contained in the e-Japan Strategy (2000) and in the New IT Strategy (2006). We present an analysis on the
current state of e-government and the challenges the country faces in order to become a worldwide front-runner, as
established by the New IT Strategy. The conclusion of the paper is that continuous efforts are necessary in order to
improve e-services in Japan. Among all, citizens need increased security in their transactions in order to overcome the
detected lack of engagement in the usage of e-services.
Number of references: 8
Main heading: e-government
Controlled terms: Electronic commerce  -  Electronics industry
Uncontrolled terms: Current status  -  E- services  -  E-governance  -  e-Japan  -  IT strategies  -  Japanese new IT
reform strategy
Classification code: 723.5 Computer Applications
Computer Applications
Compendex references: YES
Database: Compendex
Compilation and indexing terms, Copyright 2021 Elsevier Inc.
Data Provider: Engineering Village

7. Where have all the trust marks gone?
Accession number: 20130716014323
Authors: Wetsch, Lyle R. (1)
Author affiliation: (1) Memorial University of Newfoundland, Canada
Corresponding author: Wetsch, L.R.(lwetsch@mun.ca)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Issue title: ICEB 2008 - Proceedings of the 8th International Conference on Electronic Business: "Enriching Global
Business Practices"
Issue date: 2008
Publication year: 2008
Pages: 220-223
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 8th International Conference on Electronic Business, ICEB 2008
Conference date: September 30, 2008 - October 3, 2008
Conference location: Waikoloa, HI, United states
Conference code: 95364
Sponsor: 'University of Hawai'i at Hilo, College of Business and Economics'; California State Univ., Sacramento, Coll.
Bus. Adm.; IBM; Waikoloa Beach Marriott Resort and Spa
Publisher: CEUR-WS
Abstract: In the early days of e-commerce and online retailing, trust was seen as a significant element required for
developing online consumer buying intention and initial trustworthiness could be communicated through seals of
approval or trust marks. Moving forward eight years has done little to change the issues that face online retailers and
consumer perceptions. In fact, Jupiter Media Metrix reported that in 2006 over $24 billion worth of online sales was lost
due to privacy and security concerns. This paper explores the current practice and utilization of trust marks by the top
100 online retailers to identify the connection and disconnection between business practice and theory.
Number of references: 26
Main heading: Electronic commerce
Controlled terms: Data privacy  -  Electronics industry  -  Network security  -  Sales  -  Seals
Uncontrolled terms: Business practices  -  Consumer perception  -  Current practices  -  Online consumers  -  Online
retailing  -  Privacy and security  -  Security  -  Trust
Classification code: 619.1.1 Pipe Accessories
Pipe Accessories
  -  723 Computer Software, Data Handling and Applications
Computer Software, Data Handling and Applications
  -  723.5 Computer Applications
Computer Applications
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Compendex references: YES
Database: Compendex
Compilation and indexing terms, Copyright 2021 Elsevier Inc.
Data Provider: Engineering Village

8. Critical success factors for ERP implementation: A content analysis of empirical findings
Accession number: 20130716014177
Authors: Chang, She-I. (1); Hung, Yu-Chung (1); Tsao, Hsiu-Hui (1)
Author affiliation: (1) National Chung Cheng University, Taiwan
Corresponding author: Chang, S.-I.(actsic@ccu.edu.tw)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Issue title: ICEB 2007 - Proceeding of the 7th International Conference on Electronic Business: "Service Innovation
and Value Creation in Experience Economy"
Issue date: 2007
Publication year: 2007
Pages: 125-132
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: 7th International Conference on Electronic Business, ICEB 2007
Conference date: December 2, 2007 - December 6, 2007
Conference location: Taipei, Taiwan
Conference code: 95360
Sponsor: AdvenTech; et al.; Information Industry of Taiwan; Ministry of Education of Taiwan; Ministry of Foreign
Affairs of Taiwan; National Science Council of Taiwan
Publisher: CEUR-WS
Abstract: Enterprise resource planning (ERP) systems are software packages that allow companies to have greater
real time visibility and control over their operations. Through a review of the ERP literature, seven critical success
factors (CSFs) were identified based on the study of Nah and Delgado (2006). Content analysis was then employed
on 16 published articles that reported CSFs for ERP. Correspondingly, this paper aimed to combine various results in
order to determine the CSFs that contribute to success in the implementation of ERP systems. We found that the ERP
CSFs referred to top management support and championship in a majority of articles, while communication was less
mentioned.
Number of references: 38
Main heading: Enterprise resource planning
Controlled terms: Electronic commerce  -  Electronics industry  -  Real time systems  -  Resource allocation
Uncontrolled terms: Content analysis  -  Critical success factor  -  Empirical findings  -  Enterprise resource planning
systems  -  ERP implementation  -  ERP system  -  Real-time visibility  -  Top management support
Classification code: 722.4 Digital Computers and Systems
Digital Computers and Systems
  -  723.2 Data Processing and Image Processing
Data Processing and Image Processing
  -  723.5 Computer Applications
Computer Applications
  -  912.2 Management
Management
Compendex references: YES
Database: Compendex
Compilation and indexing terms, Copyright 2021 Elsevier Inc.
Data Provider: Engineering Village

9. The Selected implications on effects to traditional business sectors of increasing
marketing in WWW - Tentative findings
Accession number: 20130716014135
Authors: Ahoniemi, Lea (1); Ahoniemi, Maria-Riitta (2)
Author affiliation: (1) School of Economics and Business Administration, University of Tampere, Finland; (2) Faculty
of Economics and Administration, University of Tampere, Finland
Corresponding author: Ahoniemi, L.(lea.ahoniemi@uta.fi)
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Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Issue title: ICEB + eBRF 2006 - Global Conference on Emergent Business Phenomena in the Digital Economy
Issue date: 2006
Publication year: 2006
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: Joint 6th International Conference on Electronic Business and Research Forum to Understand
Business in Knowledge Society, ICEB + eBRF 2006
Conference date: November 28, 2006 - December 2, 2006
Conference location: Tampere, Finland
Conference code: 95359
Publisher: CEUR-WS
Abstract: The use of internet marketing of the durable goods has provided many implications on trading and service
processes such as real estate and car trading business in Finland. The objectives of transaction and trading, i.e. the
houses and cars, are not yet actually sold via internet. Hence, the digitalized services and modern market places
should be constructed in order to satisfy future coming needs of e-business. In this paper of time serial research and
data concerning internet utilization and it's implications on business process of car trading and real estate business.
The phenomena are pointed out by multivariate analyses, especially factor analyses in time serial data 2002-2006. The
use of internet in information retrieval has increased from 66% (2002) into 81% (both 2004 and 2006) of questionnaire
fulfilled customers in real estate business. In second hand car trading business the comparable amount of internet
users has increased from 56 % (2003) to 75 % (2005) of all answered customers. The main focus is to analyze the
development of phenomena concerning the increasing role of internet as information source in purchasing process,
especially comparing value chain theories and information retrieval in real estate and used car markets. The time
serial analyses points out at least the main competitiveness factors of the website marketing. Also some expected
development of competitive capabilities are presented in the conclusion part of study.
Number of references: 26
Page count: 8
Main heading: Automotive industry
Controlled terms: Competition  -  Electronic commerce  -  Electronics industry  -  Factor analysis  -  Information
retrieval  -  Multivariant analysis  -  Purchasing  -  Railroad cars  -  Sales
Uncontrolled terms: Competitive capabilities  -  Competitiveness factors  -  eBusiness  -  Information sources  -
 Internet marketing  -  Internet usage  -  Multi variate analysis  -  Real estate
Classification code: 682.1.1 Railroad Cars
Railroad Cars
  -  723.5 Computer Applications
Computer Applications
  -  903.3 Information Retrieval and Use
Information Retrieval and Use
  -  911.2 Industrial Economics
Industrial Economics
  -  922 Statistical Methods
Statistical Methods
  -  922.2 Mathematical Statistics
Mathematical Statistics
Numerical data indexing: Percentage 8.10e+01%
Compendex references: YES
Database: Compendex
Compilation and indexing terms, Copyright 2021 Elsevier Inc.
Data Provider: Engineering Village

10. Knowledge as a business opportunity - Knowledge transfer practices in finnish AEC
industry networks
Accession number: 20130716014125
Authors: Surakka, Teemu (1)
Author affiliation: (1) TKK / BIT Research Centre, Finland
Corresponding author: Surakka, T.(teemu.surakka@tkk.fi)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
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Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Issue title: ICEB + eBRF 2006 - Global Conference on Emergent Business Phenomena in the Digital Economy
Issue date: 2006
Publication year: 2006
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: Joint 6th International Conference on Electronic Business and Research Forum to Understand
Business in Knowledge Society, ICEB + eBRF 2006
Conference date: November 28, 2006 - December 2, 2006
Conference location: Tampere, Finland
Conference code: 95359
Publisher: CEUR-WS
Abstract: Facing an increasing competition from their foreign counterparts Finnish Architecture, Engineering and
Construction (AEC) industry is utilizing value networks in their operations and trying to make the most of their
knowledge about the end users and the life cycle management of buildings. However, the knowledge management
practices in the industry are still in its infancy in many respects and this creates possibilities for competitive advantage
and new business opportunities. The focus of this paper is on the knowledge creation and transfer as a source of
business opportunities in AEC industry. This paper is based on literature review and the viewpoints of the companies
operating in different parts of the life cycle of buildings. These viewpoints were collected in 20 in-depth interviews
during August 2005 and May 2006. A broad coverage of all the important interest groups, in the field of construction
and maintenance of buildings, were fairly included in the interviews to construct comprehensive picture of the
knowledge transfer practices and possible business opportunities related to them.
Number of references: 32
Page count: 9
Main heading: Competition
Controlled terms: Construction  -  Electronics industry  -  Knowledge management  -  Life cycle
Uncontrolled terms: AEC industry  -  Architecture , engineering and construction industries  -  Business opportunities
  -  Competitive advantage  -  Emerging opportunities  -  Knowledge management practices  -  Knowledge transfer  -
 Value network
Classification code: 405 Construction Equipment and Methods; Surveying
Construction Equipment and Methods; Surveying
  -  723.5 Computer Applications
Computer Applications
  -  911.2 Industrial Economics
Industrial Economics
Compendex references: YES
Database: Compendex
Compilation and indexing terms, Copyright 2021 Elsevier Inc.
Data Provider: Engineering Village

11. Barriers to adoption of advanced e-business in welsh small and medium sized
enterprises
Accession number: 20130716014139
Authors: Willatts, James (1); Davies, Anthony (1); Davies, Paul Beynon (1)
Author affiliation: (1) eCommerce Innovation centre, United Kingdom
Corresponding author: Willatts, J.(willatts@ecommerce.ac.uk)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Issue title: ICEB + eBRF 2006 - Global Conference on Emergent Business Phenomena in the Digital Economy
Issue date: 2006
Publication year: 2006
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: Joint 6th International Conference on Electronic Business and Research Forum to Understand
Business in Knowledge Society, ICEB + eBRF 2006
Conference date: November 28, 2006 - December 2, 2006
Conference location: Tampere, Finland
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Conference code: 95359
Publisher: CEUR-WS
Abstract: The eCommerce Innovation Centre (eCIC) at Cardiff University has a central role in Opportunity Wales,
a programme providing e-business support to over 9000 Small and Medium sized Enterprises (SMEs) during the
last five years. Uptake of advanced e-business adoption has been low during the programme as well as throughout
Wales in general. This paper reports on the findings of a pilot study that was undertaken in the fifth year (2006) of the
programme. The approach taken to identify the key barriers to adoption was through interviews with a cross section
of expert delivery partners and a sample of SMEs that advanced e-business was relevant to. The key objectives were
to understand the barriers to adoption in respect of the current programme as well to help planning for future support
initiatives. In addition, the research would help identify and overcome certain barriers in relation to the objectives of the
Lisbon Strategy. The paper concludes that varying definitions of e-business inhibit our understanding of uptake when
comparing to other studies or initiatives. Also, the strategic planning of e-business, where relevant, will reduce barriers
to advanced e-business adoption, as will the lessons learned from SMEs who have successfully made the transition.
Number of references: 11
Page count: 5
Main heading: Electronics industry
Controlled terms: Electronic commerce  -  Integration
Uncontrolled terms: Barriers to adoption  -  eBusiness  -  Key objective  -  Lisbon strategies  -  Pilot studies  -  Small
and medium-sized enterprise  -  SMEs  -  Wales
Classification code: 723.5 Computer Applications
Computer Applications
  -  921.2 Calculus
Calculus
Compendex references: YES
Database: Compendex
Compilation and indexing terms, Copyright 2021 Elsevier Inc.
Data Provider: Engineering Village

12. Health ecosystem as an interpretation framework for knowledge flows
Accession number: 20130716014140
Authors: Laihonen, Harri (1)
Author affiliation: (1) Tampere University of Technology, Finland
Corresponding author: Laihonen, H.(harri.laihonen@tut.fi)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Issue title: ICEB + eBRF 2006 - Global Conference on Emergent Business Phenomena in the Digital Economy
Issue date: 2006
Publication year: 2006
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: Joint 6th International Conference on Electronic Business and Research Forum to Understand
Business in Knowledge Society, ICEB + eBRF 2006
Conference date: November 28, 2006 - December 2, 2006
Conference location: Tampere, Finland
Conference code: 95359
Publisher: CEUR-WS
Abstract: This paper explores the concept of health ecosystem. The concept will be defined in the context of municipal
health care in Finland. The paper argues that the ecosystem approach reconciles the descriptive viewpoints of
integrated care and health system by highlighting the interconnectedness of the actors and the dynamic nature of the
environment.
Number of references: 18
Page count: 9
Main heading: Electronics industry
Controlled terms: Ecosystems  -  Health care  -  Knowledge management
Uncontrolled terms: Complexity  -  Dynamic nature  -  Ecosystem approach  -  Finland  -  Health systems  -
 Integrated care  -  Interpretation frameworks  -  Knowledge flow
Classification code: 454.3 Ecology and Ecosystems
Ecology and Ecosystems
  -  461.7 Health Care
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Health Care
  -  723.5 Computer Applications
Computer Applications
Compendex references: YES
Database: Compendex
Compilation and indexing terms, Copyright 2021 Elsevier Inc.
Data Provider: Engineering Village

13. Maturity of electronic commerce : A review of the principal models
Accession number: 20130716014118
Authors: Ghachem, Lassaad (1)
Author affiliation: (1) Institut de L'Entreprise, Université de Neuchâtel, Switzerland
Corresponding author: Ghachem, L.(lassaad.ghachem@unine.ch)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Issue title: ICEB + eBRF 2006 - Global Conference on Emergent Business Phenomena in the Digital Economy
Issue date: 2006
Publication year: 2006
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: Joint 6th International Conference on Electronic Business and Research Forum to Understand
Business in Knowledge Society, ICEB + eBRF 2006
Conference date: November 28, 2006 - December 2, 2006
Conference location: Tampere, Finland
Conference code: 95359
Publisher: CEUR-WS
Abstract: The object of this article is to present the most cited maturity models and the organizational evolutions,
instigated mainly by Internet and electronic commerce. We will observe with these theories, how companies become
progressively more flexible, more externalized, less centralized within a network, due to e-commerce.
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Abstract: The concepts, Trust, Risk, Privacy and Security, are widely used in various studies done by multiple
disciplines, and they are often incorrectly referred to almost as synonyms. The aim is to clarify the concepts from the
consumer viewpoint in e-commerce. The findings of our qualitative study suggest several relationships between the
four concepts and serves as building blocks for further research.
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Abstract: A case study of credit unions in the financial services sector in Australia designed to examine the
motivations and constraints to cosourcing - or the sourcing of a common activity jointly by a group of organizations -
and assess whether the provision of inter-organisational infrastructure is an appropriate focus for cosourcing.
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Abstract: Focus of this paper is on ethical issues related to the era of Internet, e.g. cyberethics. Approach used
in this paper is phenomenology, whereas definitions of cyberethics are discussed from the viewpoint of pragmatic
ethics, while questioning existing basic values in society and proportion these into pragmatic, de facto ideology.
Resulting comparison provides conceptual analysis on cyberethics as well as provides new perspectives on research
on cyberethics. This paper demonstrates, that there exists a conflict between pragmatic and general moral law, which
is foundational one.
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Abstract: The software development has become even more complicated for IT-companies and users of software.
The rising popularity of open source in all areas of software development and usage is resulting in a need to evaluate
more options in software procurement than before. This paper highlights some of the recent international and domestic
research on open source deployment and gives some recommendations as to what official stand Finland should take.
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Abstract: A framework for analysing the sustainability of a community in four dimensions - social, cultural, legal and
economical - is presented. The framework is further differentiated by taking into account the different types of open
source software communities, particularly with regard to their work ethics: voluntary or salary-based. In conclusion, the
framework is tentatively applied to two communities, Debian and Eclipse.
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Abstract: This article focuses on problematic field of creating service products out of expert knowledge, especially
within the field of consulting in the field of IT. This article seeks answer to basic question: "under what circumstances
producing products out of expert knowledge is most efficient" using theory creating conceptual-analytical approach.
Here a theoretical discussion towards common concepts known as product, consulting and expert knowledge is
encouraged and a new theoretical framework based on previous studies within the fields of consulting and product
oriented thinking, as well as knowledge management is presented.
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Conference code: 95359
Publisher: CEUR-WS
Abstract: This article investigates competences in adoption and assimilation of business-to-business e-services. An
in depth case study of an e-service system, the e-service provider and e-service customers is conducted. The results
show that two main competences, vision and control, are important at top management level for the adoption of e-
service. At individual level, eleven competences categorized as technical, interpersonal and conceptual were found
important for the successful assimilation of e-services.
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Abstract: Strategic Information Systems Planning (SISP) and aligning IT with business has been in a key focus of
IS managers for decades already. Constant changes in business environment and developments in technologies are
hardly making the effort any easier. Characteristic for available SISPmethods is their focus on a single organization.
However, in current network economy the role of interorganizational systems is increasing creating a need for
InterOrganizational Strategic Information Systems Planning (IOSISP). In this paper a general requirements for such are
sought and presented in a form of metamethod.
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Abstract: Product development has become increasingly complex and resource-consuming. Consequently, internal
development capabilities can prove insufficient for maintaining a firm's competitive position. External cooperation
and networking have been suggested as means for accessing necessary complementary knowledge or resources. In
this paper, cooperation is studied as the key to improving competitiveness, especially in case of small firms. Product
development distributed across organisational boundaries can also help companies mitigate the effect of uncertainty
and turbulence. The empirical part of the study describes supplier cooperation in four case companies. The focus is
on software product development cooperation with foreign suppliers. The paper contributes to better understanding of
organising product development across a network of suppliers.
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Abstract: This paper clarifies how insurance companies can promote issues of consumer safety and risk management
in electronic environment. On the basis of both qualitative and quantitative studies the suggestions for developing
eRisk Manager are provided. The theoretical background of the paper relies on risk classifications and consumer
perceived risk factors. The paper contributes theoretically by introducing widened framework of consumers'
experienced risk classification and providing empirical results in the underresearched area of consumers' risks.
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Abstract: Virtual teams and teamwork have been researched as a group level phenomenon as well as a new
emerging type of organisational form. As most of the modern teams use to some extent virtual teamwork the question
raises - how to measure the degree of virtuality of the teamwork used (v-score) The current paper presents a
communication based approach model that enables to develop a typology of virtual teams by joining ordinary- and
virtual teams into one model and also describing all the middle forms of teams in between those two pure types of
teams.
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Abstract: In this paper, we propose a framework to describe collaboration in transportation. Then, we discuss the
strategic, tactical, operational and real-time transportation planning decisions and raise issues about implementing
collaborative decision processes. Also, we provide a literature review of transport decision-support systems that use
collaborative planning in the wood fiber flow chain in forestry. Finally, we propose a typology of different business
models associated with collaboration in transport.
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Conference location: Tampere, Finland
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Abstract: The paper describes the experience of CSP, a regional agency in the field of the Information Society. As
catalyst for innovation in Piedmont region (north-west of Italy), CSP has been working in line with the regional strategy
for the development of a knowledge-based economy. The paper outlines the key elements of the current strategy for
regional development and describes the model and results implemented by CSP.
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Abstract: Service organizations increasingly organize themselves and operate on a value chain level. This creates
important challenges and opportunities, which call for a realignment of strategic focuses, in particular with respect
to the impact of technovation on service creation and services modus operandi, their resulting service classification,
and the restructuring amongst different service value chain industries. This research builds on a recently developed
classification scheme, referred to as the Services Cubicle, that transcends current industry boundaries and includes
upcoming service business trends in technovation. The paper subsequently illustrates a variety of service industry
examples in order to clarify the resulting service classifications, taking into account deployment of varying degrees of
technovation in that industry.
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Abstract: Distribution of new product development encompasses both great opportunities and threats. In this paper we
aim to identify both key success factors and common pitfalls for Western firms in the organisation of distributed product
development in Russia. Russia's national innovation system holds a lot of potential for foreign firms, but there are also
many challenges to be addressed. By following general guidelines for co-development, the chances for success are
likely to increase also in the case of joint development with Russian firms.
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Abstract: The paper describes a new framework for multidisciplinary concept evolution (MCE). The impetus for
systematizing the research concepts was a practical need to facilitate successful communication between different
disciplines. The main benefit of the framework is that it aids the complex and dynamic process of conceptualization by
highlighting abstraction, generalization, and ontology engineering as practical methods to implement concept evolution.
One application of the framework is in solving complex business-related problems. The MCE framework can be utilized
not only by researchers but also by other community stakeholders. Applying the framework to scientific disciplines may
bring additional value to research as well as benefits to practical development endeavors.
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Abstract: This paper looks at the impacts of customer centricity (business models focused on understanding customer
needs) and pull orientation (value chains whose output is dictated by end-user demand rather than producer capacity)
on business design innovation in a new economy context. The key concepts are represented as client expectations.
These are mapped over a business design framework, showing how they impact all aspects of the business in various
ways. The result is a rich yet simple semantic network yielding relations, dependencies and synergies at a glance,
based on the co-authors' Tetrahedral Business Design Framework.
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Abstract: In this paper, the aim is to study interorganizational learning in innovation networks. We will particularly
concentrate on different currently important or increasingly important approaches and views on organizational learning
which are particularly relevant from the standpoint of networked innovation. The approaches can also be considered to
be rather fundamental and general perspectives that lie behind many other learning perspectives. We aim to analyze
the different learning approaches and evaluate their suitability in various situations and conditions of innovation
networks in particular. We also suggest some practices in the case of each learning approach.
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Abstract: A software company operates in a dynamic, knowledge intensive business. To stay competitive in such a
business, the R&D processes and their development play a significant role. Knowledge management becomes a factor
when organizing knowledge work. This paper is based on a qualitative case study conducted in a software company
moving to component based production. In addition to theoretical insights, the paper describes the KM challenges
involved in this process and suggests solutions to these. Also some managerial implications are proposed.
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Abstract: Open Source has become an important phenomenon in the field of software business, as Open Source can
be seen as a viable alternative for traditional, proprietary way to develop competitive software solutions. Open Source
bases on a networked way to develop software - networks are formed within one specific Open Source project (i.e.
internal network) and between several Open Source projects (i.e. external network). This paper presents a case study
of an Open Source project called Laika and its external network formed with other related Open Source projects. The
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network analysis of Laika is carried out both from technological and business-oriented viewpoints and by following
qualitative research methods.
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Abstract: The purpose of this paper is to analyze the effect of the Internet on the magazine publishing industry. By
combining the views of industrial organization economics and the resource-based view, cross-level analysis is provided
at industry and company levels. At the industry level, the Internet has not significantly changed the five forces that
shape the nature and state of competition in the magazine publishing industry. At the company level, it is proposed
that the Internet does not change the traditional core competencies of magazine publishers. However, dealing with the
Internet also means dealing with change. As most media companies have cultures built on consistency, it is proposed
that more dynamic capabilities are needed.
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Abstract: This paper discusses how to analyse the firm-stakeholder interaction in open source software (OSS)
communities by looking at the process from a multi-voiced strategy perspective. We argue that current business
models are built on a single-voiced understanding of strategising and interaction. This means that different
stakeholders in the OSS communities are left without a voice in firms' strategy processes. As different actors involved
in the OSS communities have sometimes very contradictory intentions and expectations, it is important to discover
ways that will help us to better understand the nature of interaction in these communities and to create new ways of
strategising that will take into account the different stakeholder perspectives.
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Abstract: Though the ability of enterprise systems (ES) software solutions in teaching concepts of cross-functional
enterprise integration and process orientation are well recognised and discussed in the academic literature, many
business schools/faculties, for different reasons, are slow in incorporating these latest software products in their
curricula. This paper reports on one curriculum development project that extended the deployment of SAP R/3 into the
business curriculum for enhancing students learning of enterprise integration. Employing questionnaire survey and self-
assessment of the knowledge and skills gained in the course, the effectiveness of the curriculum design and delivery
are reported in this paper. This study demonstrates the powerful role played by the ERP system in developing business
process orientation and cross-functional perspective to business students.
Number of references: 24
Page count: 5
Main heading: Curricula
Controlled terms: Electronics industry  -  Enterprise resource planning  -  Integration  -  Students  -  Surveys
Uncontrolled terms: Academic literature  -  Business curricula  -  Curriculum designs  -  Curriculum development
project  -  Enhancing student learning  -  Enterprise Integration  -  Process orientation  -  Questionnaire surveys
Classification code: 723.2 Data Processing and Image Processing
Data Processing and Image Processing
  -  901.2 Education
Education
  -  921.2 Calculus
Calculus
Compendex references: YES
Database: Compendex
Compilation and indexing terms, Copyright 2021 Elsevier Inc.
Data Provider: Engineering Village

37. A Qualitative analysis of consumers' perceptions of the trustworthiness of e-commerce
Accession number: 20130716014108
Authors: Pennanen, Kyösti (1); Paakki, Minna-Kristiina (2)
Author affiliation: (1) University of Vaasa, Finland; (2) Rovaniemi University of Applied Sciences, Finland
Corresponding author: Pennanen, K.(kyosti.pennanen@uwasa.fi)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Issue title: ICEB + eBRF 2006 - Global Conference on Emergent Business Phenomena in the Digital Economy
Issue date: 2006
Publication year: 2006
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: Joint 6th International Conference on Electronic Business and Research Forum to Understand
Business in Knowledge Society, ICEB + eBRF 2006
Conference date: November 28, 2006 - December 2, 2006
Conference location: Tampere, Finland
Conference code: 95359
Publisher: CEUR-WS
Abstract: A lack of consumer trust hinders the development of electronic commerce. Although the importance of
consumer trust in e-commerce is recognized and several studies have been done about the phenomenon, there is
still confusion among researchers concerning different concepts related to trust. As an example, researchers have
confused the concepts of consumer trust and trustworthiness and trust and risk. Furthermore, the lack of empirical
studies concerning consumer trust has increased the confusion. This paper contributes by exploring what meanings
consumers give to the less studied concept of trustworthiness in the context of e-commerce and by providing building
blocks for further research. The findings of our study revealed altogether 11 different attributes of trustworthiness that
consumers saw as important with respect to electronic grocery shopping.
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Abstract: In our contribution we will analyze typical behavioral factors coming up in virtual multicultural teams, thus in
teams working together across geographical boundaries by communicating mainly by the use of electronic media. With
the help of an online business game we aim to find innovative ways to train team members and leaders to acquire skills
required for efficient virtual multicultural teamwork and communication. Students´ data will help in a first step to find out
more about the factors influencing virtual multicultural teams and will, as a second step, serve as a basis for creating a
virtual team training for business.
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Abstract: we all are living in information society. Companies and Organizations have many information networks.
But when we talk about information, we talk about a wide notion. Scope of modern organizations is not only having
data. Their target is to gain competitive advantages from them. The basic means to achieve their target are the use
of modern and steady methodologies and systems depend on them, in order to find hidden patterns or models. Our
platform is an innovative one. We specify our methodology taking into account human factor and we build an integrated
data utilization system. In the next paragraphs, we introduce our techniques and system.
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Abstract: Communication services are currently confronted with large changes due to the price erosion of services
and entering new service providers. The gap is filled with different services that are hoped to be successful in the
near future. The problem, however, is that firms do not necessarily know what their customers value. One solution to
the problem is building a customer value model. This paper applies the Delphi method to formulating the customer
value model which is implemented by using the Analytic Hierarchy Process. The result is a model for understanding
customer value preferences which includes the relative value preferences of the value elements and their attributes,
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the preference profiles for deeper segmentation of customers, and finally the performance analysis of the case
systems.
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Abstract: Mobile broadcast technology has matured to a point where commercial launches are either taking place or
being delayed by issues related to regulation, content IPR or business models and revenue sharing. There are several
competing radio technologies, mobile broadcast service platforms and numerous handset vendors are producing-or
ready to start producing-mobile television capable terminals. In this situation we need to clarify the service concepts
and operator roles so that both the academic and industry participants can formulate their views on a common ground,
which is namely the purpose of this paper. In addition, the aim is to point out the features rising from the technologies
used and the existing business environment, that have most significant consequences to the mobile broadcast value
chain and revenue sharing.
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Abstract: Competition is commonly understood as a process where the market shares are reallocated from the less
efficient firms towards the more efficient ones. Within the evolutionary framework it is also emphasized that innovation
is an important competitive weapon that will allow the firm to escape fierce price competition. The findings from the
Finnish games industry suggest that efficiency and market shares are not an insightful way to analyze competition as
the size of the market is not constant even in the short run, the products are far from being perfect substitutes and, as
it is a case of steep increasing returns, the efficiency in game development is not of prime importance. Also, additional
consideration should be given to the competition over resources and the way in which competition both encourages
and restricts innovation.
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Conference date: November 28, 2006 - December 2, 2006
Conference location: Tampere, Finland
Conference code: 95359
Publisher: CEUR-WS
Abstract: Hospitals are in a great pressure between cost savings and a growing need for patient care. This pressure
makes it essential to measure, follow up and develop the processes in order to make them more efficient. This
kind of development requires new managerial tools and also new ways of storing the data in hospitals. This study
evaluates the opportunities and challenges of electronization in hospitals from the managerial point of view. These
opportunities and challenges rise from developing a model for measuring the costs, quality and time of the patient care
process in one case hospital. As a result we conclude that if benefits from managerial innovations are to be achieved,
electronization of hospitals databases is required.
Number of references: 11
Page count: 6
Main heading: Process control
Controlled terms: Electronics industry  -  Health care  -  Hospitals  -  Managers
Uncontrolled terms: Cost saving  -  Electronization  -  Follow up  -  Patient care  -  Patient care process
Classification code: 461.7 Health Care
Health Care
  -  462.2 Hospitals, Equipment and Supplies
Hospitals, Equipment and Supplies
  -  912.4 Personnel
Personnel
Compendex references: YES
Database: Compendex
Compilation and indexing terms, Copyright 2021 Elsevier Inc.
Data Provider: Engineering Village

44. Towards seamless product structure information integration
Accession number: 20130716014145
Authors: Kotinurmi, Paavo (1); Becker, Ilse (2)
Author affiliation: (1) TKK, Finland; (2) Valmet Automotive Oy, Finland
Corresponding author: Kotinurmi, P.(paavo.kotinurmi@tkk.fi)
Source title: Proceedings of the International Conference on Electronic Business (ICEB)
Abbreviated source title: Proc. Int. Conf. Electron. Bus. (ICEB)
Issue title: ICEB + eBRF 2006 - Global Conference on Emergent Business Phenomena in the Digital Economy
Issue date: 2006
Publication year: 2006
Language: English
ISSN: 16830040
Document type: Conference article (CA)
Conference name: Joint 6th International Conference on Electronic Business and Research Forum to Understand
Business in Knowledge Society, ICEB + eBRF 2006
Conference date: November 28, 2006 - December 2, 2006
Conference location: Tampere, Finland
Conference code: 95359
Publisher: CEUR-WS
Abstract: Although B2B integration is nothing new, interoperability is still a big issue in product data communication.
However new technologies are introduced and existing standards evolve to better support all operations to improve
the situation. In this paper we introduce a product structure information exchange case from automotive supply chain.
Current integration has proprietary XML interface between partners and the integration has constantly errors requiring
manual checks for the incoming information and interface have been inflexible to changes in the systems. We review
relevant technical and content standards to solve this case. The traditionally used message validation technologies
such as DTD or XML Schema lack the expressive power to solve some problems and thus we present a practical case
for new semantic web service technologies.
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Abstract: Business process agility (a combination of speed and flexibility) is increasingly becoming an important
weapon for achieving a competitive advantage in today's growing competition and dynamic business environment.
Based on literature review and past research by the author, this paper will present the development of a research
framework to investigate the influence of enterprise systems on business process agility. Using exploratory qualitative
case studies, this study will identify the major drivers and inhibitors for enhancing the process agility in business
organizations that have implemented enterprise systems and investigate the possibility of attaining both process
efficiency and agility simultaneously while automating and/or integrating business processes.
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Abstract: Van de Ven and Poole contend that all the specific theories of organizational change and development
used in management research come back to four basic theories: life cycle theory, evolution theory, dialectic theory,
and teleology, and that most of the organizational theories are some kind of combination of these four. In outsourcing
research most of the researchers implicitly assume that an outsourcing process follows the life cycle theory. In this
study we analysed a software outsourcing partnership model and found out that the model indeed followed life cycle
theory.
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Abstract: This paper tests whether the Technology Acceptance Model (TAM) holds for different groups of customers.
In doing so, we investigate the moderating effect of eight customer traits (socio-demographics, psychographics,
and prior experience) on important relationships within TAM for an online shopping context. The results show that in
general TAM is quite capable of predicting customers' online purchase intentions. For some moderators, however,
the impact of a predictor is significantly different. Sociodemographics have the strongest influence on altering the
relative importance of the predictors, while the moderating influence of prior online shopping experience is significant
in some cases. Psychographics are found to be mostly unrelated to the extent to which TAM predictor impact purchase
intentions. Theoretical and managerial implications are discussed.
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Abstract: In modern day business, managing environmental change has become a vital part of building success.
Changes in technology or business conditions can have a drastic effect on the business in the long run. One of the
more potent tools proposed to avert this problem is scenario planning. It has been noticed in multiple occasions
that traditional forecasting is vulnerable to sudden changes; scenario planning aims to work around the problems
of forecasting by mapping the possibilities of the future with a wider perspective. The purpose of this study is to test
whether the scenario process can be facilitated with a group support system (GSS) and whether it presents positive
gains to the scenario process. According to the two case studies processed in this paper, it seems that GSS indeed
holds potential for facilitating the scenario process. On average, people participating in GSS supported sessions have
found that GSS enhances group work in the scenario process and that the concept of creating satisfactory scenario
with GSS support is feasible.
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Abstract: Knowledge is nowadays considered to be the main source of competitiveness in many companies.
Knowledge may also be the facilitator of organizational change, and thereby, contribute indirectly to the
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competitiveness. Organizational change is, however, a broad concept and it is examined from many perspectives in
multiple disciplines. Therefore, the aim of this theoretical paper is to analyze and categorize concepts, theories and
models of organizational change. This paper also provides some preliminary views of what is the role of knowledge
for changes in organizations. Based on a literature review, change is categorized based on the theory (selection,
adaptation, or coevolution), intentionality (planned or emergent), and the type or magnitude of change. Knowledge
forms and processes are proposed to be seen as a facilitator of incremental and radical changes.
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Abstract: Recent economic and international threats to occidental industries have encouraged companies to rethink
their planning systems. Due to consolidation, the development of integrated supply chains and the use of inter-
organizational information systems have increased business interdependencies and the need for collaboration. Thus,
agility and the ability to deal quickly with disturbances in supply chains are critical to maintain overall performance. In
order to develop tools to increase the agility of the supply chain and to promote the collaborative management of such
disturbances, agent-based technology takes advantage of the ability of agents to make autonomous decisions in a
distributed network. This paper proposes a multi-behavior agent model using different decision making approaches
in a context where planning decisions are supported by a distributed advanced planning system (d-APS). The
implementation of this solution is realized through the FOR@C experimental agent-based platform, dedicated to the
supply chain planning for the forest products industry.
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Abstract: Radio frequency identification (RFID) uses radio frequency technology for automated identification. The use
of RFID brings the second source of information to enterprise management. It is said the second source is because,
in the conventional approach, the information is shared among the various units through an integrated enterprise
system. In this study, we define three layers of networks, i.e. Intranet, Extranet, and Internet, can be used to share
RFID data and the adoption of RFID technology can be recognized into three phases: standalone adoption, supply
chain adoption, and global adoption. Issues in each adoption will be address as well as road map to the success will be
included.
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Abstract: The paper is based on research into public service modernisation initiatives undertaken in County Donegal,
reviewing these initiatives and setting out the progress achieved to date. Progress is evaluated in the context of
international and national public service modernisation developments and the contribution made to the overall vision
of delivering integrated public services. The interdependence between local and national initiatives is examined with
the impact on outcomes evaluated. Key lessons emerging from the experience of using technology (eGovernment)
to modernise service delivery are synthesised with a view to distilling the imperatives to be considered in maximising
the benefits from eGovernment initiatives. EGovernment has a critical role to play in service modernisation with best
results likely to be achieved through incorporating technology into an integrated service modernisation strategy.
Imperatives to be addressed are set out, along with a roadmap for use in undertaking a complex public service
modernization programme.
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Abstract: Customer participation in service delivery has been argued to be growing especially in the field of e-services.
The aim of this paper is to explore the role of participation on customer perceptions of e-service value. The theoretical
framework represents a four-dimensional model of e-service value based on technical, functional, temporal, and spatial
value dimensions and it is suggested that e-service value is influenced by the service, customer, and situation. An
empirical study based on 3328 usable responses investigates consumers' perceptions of an online travel service.
The findings show that active participation on the site increases service value and hence it indicates that customer
participation has a role in creating value to e-services. The paper contributes to service marketing research through its
empirical findings on e-service value and customer participation.
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Abstract: This paper is about real estate industry in Finland, and the Internet-based changes that have turned a
collection of static pictures and text into a more interactive search and decision making tool for home hunters. The
novel e-services and marketing model of Igglo, a newcomer to the Finnish real estate industry, are described in detail.
In addition, several US exemplars of innovative ways of offering real estate services are presented. Finally, different
ways of providing real estate services are compared in order to judge whether the Internet is now ready to fulfill its
promise of more efficient and nearly friction-free markets.
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Abstract: The purpose of this paper is to analyze how the theories of complexity may give insight and a new
perspective into the preparation of decision-making at the municipal level. Based on concepts like emergence, self-
organization, far-fromchaos, connectivity and feedback processes, the paper suggests that more attention should be
paid to the invisible dynamics of the preparation process. Municipalities are regarded as open and complex social
systems that must ensure democracy and make effective decisions at the same time. Furthermore, municipalities
should be able to analyze information and to construe the meaning of their operational environment. Among other
things, officeholders and politicians should also be creative and innovative. This paper is based on a conceptual
analysis done by the author. The literature of that analysis included several dissertations concerning decision-making
at the local government level in Scandinavian countries, particularly in Finland 1. This paper is based also on other
sources. This paper is descriptive and interdisciplinary in nature, and the goal is to outline a framework for future
research.
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Abstract: Features of ERP systems such as standardized business processes, data integrity, real-time availability,
visibility and processing capability of information are expected to create an excellent backdrop for embarking on
integration with external partners in the supply chain. This paper reports on the enabling role of ERP systems in
achieving supply chain integration from an interpretive case study analysis. Study observed that the organization is
slow in embarking on changes to the inter-enterprise processes and not taking full advantage of the high potential.
Reasons noted for constraining role of ERP systems in achieving an effective supply chain integration are changes
in power and organizational structures, inadequate integration of internal processes, limited flexibility of processes,
lack of decision support capability of the ERP system, and general inertia for further changes consequent to ERP
implementation. In addition other factors such as supply chain partners inability to take a holistic view, complexity of
developing technology interfaces, industry characteristics, and lack of information technology sophistication of the
smaller partners are also limiting the potential.
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Abstract: Amount of elderly people that visit online communities is constantly growing. However, there is a research
gap considering elderly people as Internet users and online community members. Therefore, in this paper we
scrutinized elderly people's perceptions of factors that encourage them to join online communities and, on the other
hand, of factors preventing them from joining the communities. The empirical data was gathered by both posing
questions and linking a web questionnaire in discussion forums aimed for elderly people. The study at hand seems to
verify the existence of the attraction factors identified in earlier studies. On the other hand, the study does not seem to
support the suggestion that elderly people need any other special web services than focused communities. According
to the study, elderly people prefer discussions with others from the same age group. At the time being, the number
of online communities targeted at Finnish senior citizens is low. As a conclusion we propose that by offering elderly
people more online communities their social well-being could be increased.
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Abstract: The purpose of this case study is to create a competitive operative management system for efficiency and
quality performance for a company running maintenance service business for globally competitive forest industry
production. Furthermore the research aim is to find out and eliminate obstacles affecting efficiency by identifying the
factors that can cause problems in the near future in the service process. This evidently means efforts to create and
implement new "eWorld suitable sense and respond" methods to measure, follow and improve performance of the
service production. The theoretical framework was drawn up to summarize the major findings about up-to-date topics
on industrial production related services having high competence and competitiveness requirements, and to act as a
guideline for the empirical pilot research. A qualitative research method with multicriteria decision making process was
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created and utilised in order to collect data through in-depth expert interviews. The performance measurement and
improvement system developed has been piloted in two small scale production maintenance service processes with
encouraging experiences, and have already been implemented into everyday use.
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Abstract: The paper examines an e-Commerce system for re-qualifying delivered products and inventory for new
product specifications, and proposes a streamline supply chain model with a mass-customization and a customer-
direct capability. The paper also introduces benefits and foundation for a strategy for producing generic renewable
designs. The empirical research was carried out by means of a case study in a Finnish SME that manufactures laser
diodes for international markets. To provide a background, the product customization in a semiconductors industry,
system analysis and architecture are addressed. The analysis and conclusions are based on the authors' experimental
findings from this area. The study shows that a mass-customization is beneficial in the semiconductors industry as long
as the laser diode designs are properly parameterized and structured in the database.
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Abstract: The importance of customer-related knowledge as a source of competitive advantage has been addressed
by several researchers during the last decade. However, only a little is known about the processes through which
firms learn to know their customers organization-wide. In this article we propose that one possibility to study how
firms process customer-related knowledge, and thus learn about and from their customers organization-wide, is to
apply absorptive capacity construct originally developed in the context of innovation activities. By building on previous
literature on absorptive capacity, customer knowledge management and relationship marketing, we introduce a
conceptual framework of customer-related absorptive capacity, and discuss the external and internal antecedents to
the construct. We propose that customer relationship performance could at least partly be explained by the capability of
the supplier firm to acquire, assimilate, transform and exploit customer-related knowledge.
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Abstract: The paper addresses an issue of measurement of team knowledge. Different, though related, views on team
knowledge, namely transactive memory system and team mental models, are discussed. Transactive memory system
is a concept of a group memory. It consists of individual expertise of team members as well as their knowledge of "who
knows what" and is based on communication. Team mental model is a shared organized understanding of team's
environment. The emphasis in the paper is given to measurement of transactive memory system. Research on team
mental models is considered as supplementary. Reviews of approaches to measurement of team knowledge as well
as research to date on transactive memory system in organizational settings are presented. An example that reveals
contradiction between results of measurement of transactive memory system and team mental model is provided. The
paper finishes with the discussion of research gaps identified in the literature and discovered in the example presented.
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Abstract: Due to the complex nature of insurance, customers often require the assistance of insurance officers when
upgrading their insurance cover or managing other insurance related tasks. The current electronic services provided
by the insurance companies are more or less product-oriented and therefore difficult to manage, or even understand
by ordinary customers. As modern technology enables the development of graphical game-like approach on services
and taking more benefit out of mobile device characteristics, it is more likely to persuade the customers to operate in
the electronic environment in order to get themselves familiar with insurance related issues. In this article, we are the
taking the future perspective on the topic by considering what kinds of electronic insurance services could be offered in
mobile service environment. More precisely, we discuss how Web-based (already existing) insurance services could be
applied in mobile service context, and what kinds of new features (e.g. location information and mobile identification)
could be utilized in context of mobile services to enhance the overall service.
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Abstract: This study aims at identifying and analysing the key challenges in managing a network business. The
starting point of the paper is the alleged need for new kinds of theoretical frameworks which take into account value
creation situations businesses face today. Hence, this paper introduces the value co-production framework as an
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alternative perspective to the existing approaches built in the industrial era (i.e., value chain thinking). This framework
elevates knowledge and relationships in the locus of business and argues for reconfiguration of roles, actions, and
interactions among the networked actors. Based on our study on a network-like, two years old joint venture firm,
we demonstrate how the value co-production framework functions in practice. Moreover, we suggest that the future
management competence lies in company's ability to manage interactions, not individuals or individual companies.
Thus, studying different kinds of network approaches in relation to proposed framework would give a deeper under-
standing of the ways by which networks and relationships drive value co-production.
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Abstract: Recent advancements in information and communication technologies (ICT) such as video conferencing,
email, instant messaging, and Intranets have dramatically changed the landscape of communication in most
organizations. The objective of this study is to gain an understanding of how different types of organizational members
seek information. This is necessary ifor the management to provide the right infrastructure and processes to support
such information needs. This study adds to the body of literature on information seeking behavior by incorporating
gender, and cultural variables as well as the organizational variables of organizational status (salary or wage) and
newcomer status. The findings will help management in assessing what ICT should be installed in order to provide the
appropriate support to facilitate information and knowledge dissemination and sharing in organizations.
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Abstract: The increased turbulence, complexity and competitiveness of organizational environments have made
identification, evaluation and implementation of new technological investments critical determinants of organizational
productivity, competition and survival. This paper examines new technology investment decision-making process on
two levels combining traditional innovation adoption and diffusion approaches by network and interaction approach
of IMP-Group. Conducting this we aim to cross-fertilize the chosen approaches and produce more comprehensive
and integrated understanding to conceptualize investment decision-making processes on new technology. The
empirical part of the study investigates an investment process in which a food processing company invested in a new
microbiological quality assurance method. The internationalization of food processing industry combined with a growing
amount of global raw material sourcing is posing increasing challenges for companies, authorities and governments
in terms of guaranteeing the safety of food. Since improved food safety is both time consuming and expensive, food
producers find it difficult to cover the resulting costs of testing. These circumstances offer an interesting and fruitful
context in which to study investment decision-making process on new technology.
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Abstract: The research question dealt with 'whether mcommerce services fulfil the expectations both of customers
and of service developers and if market demand is being met'. The methodology of the research was qualitative and
findings were based on both the content analysis of m-commerce valuechains and open-ended interviews. The six
environments of mcommerce worked as a framework for the questions in an open-ended interview. Two m-commerce
value-added services, which presented two different types of business models: a closed operator and a customer
centric m-commerce model were chosen. Two types of m-commerce services were described and analysed. The
sample of interviewees (n=17) consisted of spokespeople for them and a few experts. Research findings were that m-
commerce services differ from traditional and e-commerce services in terms of time, context and location, the value-
chains of m-commerce are unclear and consumers are not very aware of existing m-commerce services and of the m-
commerce services enabled by existing technology.
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Abstract: Rising world affluence and an aging global population have led to expansive growth in the financial services
market in recent years. When coupled with advances in information technologies (IT) and the Internet, the demand
for services opens global opportunities for financial service firms and consequently will heightened competition. To
gain a competitive edge, many firms have turned to customer relationship management (CRM) to seek a greater
understanding of their customers' needs and expectations, and better manage their customer care to gain customer
loyalty. However, financial services firms entering global electronic marketplaces face a special challenge in building
loyalty and trust. In the absence of face-t o-face meetings, firms must devise other means or channels to interact
and collaborate with their customers. The results of a survey conducted on financial services consumers in Taiwan
suggest that CRM practices in loyalty programs and crossselling, customer satisfaction and customization, and multiple
channels have positive effects on behavioral and attitudinal loyalty. However, multiple channels has a moderating
effect on the relationship between customer serv ice and customization, and behavioral loyalty, and a partial effect on
loyalty programs and crossing-selling with attitudinal loyalty.
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Abstract: In this paper, we pointed out how the form and management of an organization shapes its levels of
knowledge transfer and learning. We document the lessons from an ongoing knowledge management program within
a major French banking company at its early beginnings. Basically, the purpose of this program is to understand how
knowledge sharing and learning can be supported in professionallyoriented communities to reduce business process
and improve organizational performance. Through this business case, we illustrated that promoting management
initiatives without taking into account organizational structures is a nonsense. Corporate success in today's economy
comes from being able to acquire, codify, and transfer knowledge more effectively within the whole organization.
From this point of view, organizational design is about enabling a group of people to combine, coordinate, and control
resources and activities in order to produce value i.e. organizational knowledge. Too many knowledge initiatives
undertaken today are disconnected from organizational design. As a result, many executives are unsure of how to
translate the goal of becoming a "learning organization" into strategic course of action. Thus, creating the appropriate
organizational design can enhance the organization ability to create and exploit knowledge.
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Abstract: Over the last few years the risks that threaten Internet connected computer systems and the business critical
information stored on them have been widely publicised. To address these threats many companies have implemented
security measures, to protect themselves. Current research indicates that use of an information security policy
alongside the actual implemented security measures can greatly minimise such threats. However implementation
of such a policy can be expensive and not feasible for Small businesses. This paper presents a study of Small
businesses in South Wales that use a mixture of Internet connected standalone computers and Local Areas Networks
(LANs). It looks at the security measures they have in place and whether or not they have an information security
policy. Findings show that most Small Medium sized businesses do not have such a policy document, but many are
using components that would normally form part of such policy, within their staff employment manuals. This is a much
cheaper and less time consuming way of using the more important and relevant components that usually make up
such a policy.
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Abstract: The statement by Cyert, Simon and Trow [1, p. 237] that "Decision-Making - choosing one course of action
rather than another, finding an appropriate solution to a new problem posed by a changing world - is commonly
asserted to be the heart of executive activity in business." holds true still after fifty years although a lot has changed
in business from those days. New products are launched more frequently to markets and technological innovations
alter structures of competition and disturb equilibrium of markets. These dynamics can pose not only opportunities but
also threats for firms, depending upon the timing of adoption. The most innovative companies may gain competitive
advantage over competitors by adopting and implementing performance improving technologies. On the other hand,
the non-adopters may suffer from the improved performance of the adopters. This paper examines conceptually a
process of decision-making on new technology discussing organizational buying behavior approach and innovation
adoption approach in regard to general decision-making approach and finally combines these fields in order to
conceptualize and understand better the process of decision-making on new technological investment.
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Abstract: V2G model goes beyond V2C model and proposes an entrepreneur's personal view of the risks and returns
as compared to that of the firm's risks-return tradeoffs. At the growth stages, the partnership of co-entrepreneurs
and VC or IPO also means risk sharing for the original entrepreneur or founder. Larger group of founders and early
stage actors allow the entrepreneur to consider him or herself differently, even lower the "risk" of his or her job than
the traditional entrepreneurs. V2G model combine the best parts of the roles as an entrepreneur (owner) and hired
manager. Thus, in this case, it is not any more only "your" firm, but a rapidly-growing enterprise with the corresponding
V2G mindset. This V2G mindset avoids negative effect of a single owner. The separation of the roles of the owner
and manager will allow the entrepreneur-founder to adequately cope with them. In sum, V2G model points out three
proposals: first, it examines risks and returns from entrepreneur's individual viewpoint; secondly it explores risks and
ambitions between individual and enterprise; and finally it describes the importance of the ownership development of
the enterprise and development of the value of the enterprise.
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Abstract: Business information, which is commonly understood as essential information related to a company's
operations, activities and business environment, is an essential resource for managers. Managers make decisions
relying on the information they receive from different sources inside and outside their organization. The use of
information and communication technology has made information acquisition and dissemination easier, but at the same
time it has increased the risk of information overload. Although appropriate information is considered to be one of the
premises for achieving a competitive advantage there is a large amount of information which brings no advantage
to an organization. The incorrect or inappropriate information may even misinform managers, thereby hindering
rather than helping decision making. The defining of business information needs aims to diminish the gathering of
needless information as well as to promote the use of appropriate information. When assessing the information needs
of managers, the method should be chosen carefully by comparing those available. The method of choice should be
the most suitable for the particular task. In the literature, several methods for defining information needs are presented.
A group of these methods are discussed in this paper. The methods under discussion include among others interviews,
questionnaires, Key Intelligence Topics (KITs) and Critical Success Factors (CSFs). The methods are discussed and
evaluated from the point of view of defining business information needs.
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Abstract: Enterprise resource planning (ERP) projects are considered to be expensive, time-consuming, difficult to
manage, and extremely risky. ERP projects are risky from the strategic, operational, technical and organisational
perspectives. The risks and critical success factors of ERP projects have been widely studied, and the management
of risks is crucial to a successful ERP project. Generic risk analyses have faced inflation, and in the worst case
companies do not manage risks in their ERP projects at all. This paper presents the early stage assessment of ERP
project risks in three firms' ERP projects. The focus is on company-specific risk identification. Companies of this study
have limited maturity in IS/ICT management capabilities. Understanding of capability maturity level is useful to efficient
risk management in an ERP project. In this paper we compare the company-specific risks to common risk list found in
the literature. Qualitative case study of three firms provides empirical evidence of uncovered ERP risks if only common
risk list is used. As a result we claim that in addition to generic project management risks there is also a need to assess
company-specific-risks. In fact, company-specific risks are usually critical to company's ERP project success.
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Abstract: Successful knowledge-based organizations have been portrayed as balancing on the edge of time: they
are able to connect experience and lessons learned in the past with current activities and with a view to the future.
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Succession presents many challenges to this continuity of organizational knowledge. Traditionally, succession has
been associated with transferring the existing knowledge from senior workers to newcomers. The paper examines
succession as a knowledgebased process consisting both of transferring seniors' expertise to juniors, as well as using
juniors' competencies for building knowledge that is new for a firm, i.e. succession is seen as a context where both
continuity and renewal are produced. To examine succession from a knowledge-based view, we have implemented
an empirical study on succession of a Finnish expert company. The objective of the research is to describe and
understand how knowledge is used and modified in the context of succession. The theoretical and methodological
basis of the study lies on sense-making. The preliminary results prove that in the studied firm, social interaction related
with the succession leads not only to transferring the existing knowledge of the senior workers to the newcomers.
In addition, new knowledge can be applied and created in the context of master-novice interaction The newcomers
bring in new ideas, standpoints and knowledge that are valuable to the firm, as well as apply and change the existing
organizational knowledge. Thereby succession is not only a process of producing continuity of organizational
knowledge, but also of renewing it.
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Abstract: Knowledge creation, as a salient concept in recent literature on business and strategic management, has
been examined as one of the most valuable capabilities of firms. As the increasing impact of globalization and high
competition challenge the firms to manage knowledge efficiently, social network ties among firms come to agenda.
Network ties are beneficial in knowledge creation process since knowledge creation is a social process, in need of
coordination and cooperation with partners who possess the knowledge the firm requires. Combination and exchange
of knowledge is realized in social networks. The central argument in that context is which ties are more beneficial:
Should firms forge strong or weak ties in their inter-organizational relations to strengthen their knowledge creation
capability is the question that tried to be examined in this paper. According to weak-tie theory, distant and infrequent
ties are proper since they provide novel and diverse information from disconnected actors. However, strong-tie theory
provides that frequent and long-lasting relationships are more conducive to support knowledge creation since they
include trust, reciprocity and willingness to share the resources. The aim of this conceptual paper is to examine the
extant literature concerning social networks and knowledge creation to develop a tentative model which presents the
conditions affect the decision of utilizing strong or weak ties. Different benefits are embedded in these ties, but the
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point is to get understand under which conditions a strong or a weak tie generate a better return in knowledge creation
process.
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Abstract: E-procurement is constantly receiving attention from industries, business and government agencies.
Analysts believe that utilization of e-procurement can lead to enormous cost saving and efficiency in procurement
process. E-procurement also enlarges customer base, broadens the search for raw materials to lower its production
cost. Though, it has benefited the global business tremendously, its expected growth rate has been moving
downwards. While E-procurement can be used for the purchase of indirect or direct materials, the risks associated with
the e-procurement has been holding the companies from adopting it. The purpose of this paper is to understand the e-
procurement process by focusing on benefits, risks, practices and strategies of e-procurement and its emerging usages
in the current business to business (B2B) environment. A qualitative method was used for the case studies in which
two companies each from India and Sweden were studied and analysed. The results showed that cost benefit was the
main driver for companies to implement e-procurement. Other benefits included were transparency and visibility across
process, better internal and external relations and streamlined buying process. The problems of implementation and
integration of existing infrastructure and security and control risks were holding back companies from wide usage of e-
procurement. But most of all, lack of managerial commitment hinders the adoption process. Company's needs were the
deciding factor for the kind of approach they will follow regarding the adoption of e-procurement and emergence of a
new approach. This paper compares the works of different authors in the field of e-procurement and its implications for
the B2B.
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Abstract: the venture growth process, ranging from the research and innovation stage to the established firm. First,
it addresses the typologies of knowledge and expertise and the means of knowledge based value adding in diverse
stages of the new business growth. The complexity of contributing business growth, both with structured intellectual
assets, such as the patents, and especially with unstructured knowledge and expertise as assets, has been the source
of the research questions of this study; it is understood that a proper guidance model is required to enhance the growth
process. Thus, the elements for managing and governing the interests of the stakeholders derived from the venture-
to-capital theory have been adopted in this paper as a starting point for creating a more robust view of managing
knowledge and expertise in the venture growth process. Finally, the aim of this study is to conceptualise the ownership
management of emerging business from the research stage to viable business start-up firm, and to go even beyond
this by evaluating the feasibility of the model considering SMEs' growth strategies. The search for a new model actually
involves exploring change management that is outlined by risk taking and rewarding mechanism, social issues, and
the investment of both capital and immaterial intellectual properties where the key resources are the founder team,
the other key persons, and investors. Further, this model is characterized by four determinants, and it denotes the
dynamism of the entire model.
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Abstract: In the past, enterprise needs to invest a great deal of tangible assets such as: lands, labors, facilities
and factories in order to reach certain scale of economics and acquire the competitive advantages. However, in this
information rich era, enterprise's direction of strategic thinking has shifted from the production orientated model to the
customer orientated approach, and it needs to provide differential services to avoid the cutthroat price competition.
Owing to the demand of customers for immediate and reliable consulting service, the establishment of call center
becomes the communicative bridge between enterprise and customer; to date, call center even became an important
link in the market competition. Building an excellent call center is the essential move to implement the customer
relationship management, and providing meticulous concern for customers is the key to improve customer loyalty. In
this study, Mio Technology Limited (Mio-TECH), a manufacture of portable electronic navigation devices, is taken as
an example of case firm to explore the organizational system and management of its call center since the enterprise
has evolved its service models based on the product features to enhance the business planning. To view from the
management aspect, the current call center has emphasized the integration of resources and professional division of
work. Therefore, the call center utilizes the applications of communication and computer technologies to automatically
handle the great quantity of works; and implement the competitive human resource in China region to cooperate with
Mio-Tech's headquartered in Taiwan to build good customer relationship for worldwide users. This paper analyzes
how Mio-Tech's call center improve the customer service in terms of strategy, technology, manpower and procedures
and has found that the technical enhancement, the customer's expectation and the corporate strategy have been
significantly communicated and leveraged into a sound customer relationship management system.
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Abstract: The role of venture capital finance is significant when ideas, or ventures, are developed to new companies.
To make ventures and venture capital meet there is also niche for venture-to-capital (V2C) operative. The network
of mutual and organisational relationships consisting of (i) entrepreneurs or venturers, (ii) V2C operatives or venture
knowledgists, and (iii) venture capital operatives or venture capitalists form an activity system based on social capital
and mutual trust. These three groups are the key stakeholders of the growth company process. Ventures, venturers
and knowledgist form a community of practice that is based on notion of mutual benefit from working together. It could
be stated that venturer holds expertise on practice, venture capitalist on finance, and V2C operative holds expertise
on relationships. In the context of the growth company process, social capital should be taken in account as the sum
of mutual acquaintance and recognition or network of social exchanges between operatives or the actors engaging in
transactions. Moreover the three dimensions of social capital affecting any actor in that process are (i) structural, i.e.
presence or absence of interaction, (ii) dimensional, i.e. mutual trust and trustworthiness, and (iii) cognitive, i.e. shared
understanding of common goals and proper ways to act. At least partial role of V2C is to enable learning, i.e. transfer
of explicit and tacit knowledge. The activity theory approach emphasises such process based on interaction. Moreover,
most operatives in V2C are professionals in their fields, thus there is presupposed leverage effect if the activity system
is functional. The aim of the paper is to elaborate theory of V2C by examining knowledge and expertise in V2C context
and by approaching V2C-apparatus as a knowledge transferring community of practice. The empirical part of the
paper consists of interviews and participant observation of different operatives or actors in V2Cprocess in Finland
and Russia. Along the conceptual analysis, the research problem set is approached by describing the knowledge
transferring processes, analysing different types of knowledge transferred in the process, and finally analysing the
system as a professional community of practice or an activity system.
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Abstract: Many SMEs are adopting information and communication technology (ICT) and services based on them.
However, there is little systematic research into how they are doing this and what the organisational and environmental
factors associated with the adoption are. That is, hardly there is any study in the literature which is looking at the
overall firm's performance and if, once adopted, ICT fulfil expectations of their adopters. The growing importance
of SMEs and ICT in contemporary economics and IS and management theory have been a subject of large static
research. In this paper we have adopted a dynamic approach to evaluate adopted ICT in a firm as a complex adapting
system (CAS). Thus, here an organisation is studied as complex social system, because complexity provides an
explanatory framework of how organisations behave; as well as how individuals and organisations interact, relate and
evolve within a larger social and environmental system. Complexity also explains why ICT adoption may have un-
anticipated consequences on firm's performance and inter-relationships of elements within a complex system which
give rise to multiple chains of dependencies. In this article authors evaluate factors for ICT adoption in Australian SMEs
in the post-adoption period. The methodology in this article was based on interpretative action research based on
"soft systems thinking", because the setting up an information technology system is itself a social act, requiring some
kind of concentrated action by many people. However, the formal method is the case study method which answers
the question how these factors are interacting in the particular firm. After the introduction, a general framework,
based on recent literature review, was used to identify necessary factors for the ICT adoption. Those factors are then
evaluated in an Australian company (case study) using systemic (five stage) approach and its tools. Preliminary results
of this study confirmed that entrepreneurial ICT adoption initiative is not only subjected to selection as a result of
environmental pressures but also is strongly subjected to the sub-systems influences and inter-dependencies. Thus
from the complex and adaptive systems perspective we may infer that necessary factors are not all (and always)
sufficient factors for the full utilisation of ICT and achievement of firm's goals.
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